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PROMOTE YOUR BUSINESS

with our Network of Online Regional Guides

Get found on some of the most popular lifestyle guides in Upstate New York.
Advertise your business to thousands of locals and visitors searching for things

to do, places to stay, restaurants, local services & businesses and much more.

Adirondack.net Audience:

2.6+ Million Pageviews Per Year
104,500 Social Media Followers 272,000+ Social Media Followers
22,000+ Newsletter Subscribers 11,360+ Newsletter Subscribers
59% Female 52% Female

58% Ages 25-54 56% Ages 25-54

Saratoga.com Audience:
5.6+ Million Pageviews Per Year

GlensFalls.com Audience:

647,850 Pageviews Per Year
13,400+ Social Media Followers
6,225+ Newsletter Subscribers
60% Female

58% Ages 35-64

Albany.com Audience:
4.1+ Million Pageviews Per Year
49,000+ Social Media Followers
10,700+ Newsletter Subscribers
60% Female

60% Ages 25-54

Clifton Park.com Audience: LakeGeorge.com Audience:

336,150 Pageviews Per Year
6,000+ Social Media Followers
3,022+ Newsletter Subscribers
69% Female

47% Ages 25-44

6.2+ Million Pageviews Per Year
207,500+ Social Media Followers
36,620+ Newsletter Subscribers
60% Female

65% Ages 25-54

Advertising with us will ensure that you reach the right audience at the right time. Our
highly engaged audiences rely on us to provide them with the most up-to-date information
on places to go and things to do in the region. We have designed unique marketing
packages that raise brand awareness and push traffic to your site.

Contact us today to find out more about our packages or create your own from the
details on the following pages.



Sponsored Content

Let us write an article all about
B cmecns e |

Discover Saratoga National: Your Regional
Hotspot for Experiencing Life's Moments

your business, product or service!

Promote your business
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throughout the year with creative,
search engine friendly articles that
are focused on your unigue
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‘:: :4_;,,,“,.,,, Articles will be shared in social
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Business Listing
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The Adelphi Hotel k Stand out from your competition!
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5 o oS e ao Get a full page of images, video

and content that is written to get
I you found by people actively
searching for places to go and
things to do in the region.
Includes links to your website,
reservation system, menus,
contact information and more!




Social Media Marketing on our Facebook
or Instagram

@ Adirondacks ik
Published by Mannix Marketing Portals [7]- Apil 15, 2017 - O
The Adirondack Wine & Food Festival is one of the best events of the year ) )
in Lake George - over 80 NYS wineries, breweries and artisan food vendors Tap into our influence!

will be in town June 24-25th!

Promote your business, offers

ADIRONDACK and events to thousands of

followers of our regional
social media pages.
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Newsletter Marketing for Deals

S

Eall i coming! Have you booed your kKdging yet? IF you're planning 1O see the leaves in Lake Gaoige
this fall, you'll definitely want to make your reservation in advance. The lodging properties listed below

feature ideal locations, brilliant foliage views, and cozy amenithes that will keep you L‘rlzfrm:w}d and SE ﬂd F"j ur SDEClal DﬁerS or
comfortable during your stay. Find your favorite, book direct, and get ready for fantastic foliage!
packages to thousands of

Lake George Escape potential visitors to your

Camp among the colorful leaves at Lake George reg| On.
Escape! You can choose from tent sites, RV sites,

and rental cabing, 58 of which gain you S00ess Bo

th famihy-orented Camping resom s abundant on-

Site amenines.

ESCAPE THIS FALL

LAKE GEORGE LODGING
;Olp Z[ﬂfpéngpg Reach people where the

look everyday -- their inbox!




Lead Generation
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THINGS TO DO ‘ FOOD & DRIME EVEMTS HOTELS | BUSIME

ek | Win i S350 Cify Card Te Jeck s Oyster House'

Win A $5Cl Gift Card To Jack's {Jyster House!

Enjoy the ultimare dining expenéncé at % Oy 3 O State
Srreet in Albany? For more than a Cen tur:.f 'la -t'iha‘s.l:“-.r 'le
exceptional sendoe and delicious culsing

One lucky winmed will get a 550 gift card 1o ding at JACkKs Enter once
2 -‘.1-3, 0 N IE'-H‘S-IE"-.'DL.I-.."ET'IEE"E-E-". WINNAG - TNe Wy Arsars will B
randomiy selected on Movember 122 2018

First HName *»

Last Mame *

E-mail Address »

Display Ads
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Amusement Parks & Attractions in Lake George
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Adirondack Extreme Adventurng
Course
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Need more prospects for your
business? Engage your brand
and grow your lead list with a
giveaway. This popular feature
of our regional guides allows
you to quickly collect email
addresses and exposes your
brand to highly relevant

audiences.

Use these online billboards to
educate the consumer, build
trust and reach more people
within your target market.
Strong calls to action in your
display advertising are a great
way to drive people to your
website where they can learn
more about your business.



CallLog

Call Tracking

—
| r, M- A Not sure if your marketing is working?

| fﬂ‘v" j'\-/:\\ P .,f“'l'*-* /\ Track where your calls are coming from to
S determine if your marketing efforts are
leading to sales.

AP aEln beom Ot el BLE b e B LB o e T T Ergiminy

ey e i il e = e P i [EESEY

Installation of Google

Analytics R =2 ‘
The proofis in the numbers. Understand what =
your customers needs are and whether you are .
addressing them with Google Analytics. You'll
know where your site visitors come from, how
long they stay on your site and what pages
they visit.
[ T N W
e O == : b . .
- — Google Analytic Reporting
ol e e e e ey Know if your marketing efforts are working.
T . : = Once per year, we will provide a summary and
- e B B analysis of your marketing initiatives on the
i Tinsiein P regional guides.
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Year End Review

Let us be your marketing partner. Included with our premium
packages is a review and strategy session. We will look at

successes from the previous year, talk about your goals and
develop a plan together for the upcoming year.
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